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KAON CEO LETTER
OPENING KAON NURI
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Dear fellow staff members,

2015 S0J'A He| Msl OFFO| HUASLICE

S| MSHE SHot, Ll A 2SS 70 #=0|
gtoll 3 L SHECHE A= 93 BOFH XA of
ElLich

The first day of 2015, the year of the blue sheep, has dawned upon us.
As we welcome the New Year, filled with hope, | wish the best and happiness to all the
households of our staff members at home and abroad. | would also like to express my

gratitude to you for demonstrating growth that has been more substantial than any

other year.

201442 5tHoh= TR AMO A T2 (T 7S5 22 KoM 22| 7H=0|0 0= ™
YL ES9| ofltEl o2 HA EH0|= JIE O|FH of IRSLCH 55| 017|= AY
= o/ fIet BHHES NSH =2 Zaret of SUACLL! THEO|AL #Q1=2 AR LI,

In 2014, KAON MEDIA accomplished a distinguished achievement indeed, through the
united effort of all staff members in the midst of rapidly changing internal/external
economic conditions and the stagnation of many IT companies. As CEO, | particularly
take pride in our accomplishment of the last year that we continuously enhanced com-

petitiveness to carry out a winning game.
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KAON CEO LETTER
OPENING KAON NURI
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Dear fellow staff members, The Wi-Fi project and KAONsoft are the driving force of the company’s future growth, and

even more in need of meeting the goal.
= ASXo 2 TG SAIGHLIZIOF BHLICE,

We must continuously challenge ourselves and seek innovation. Q2= 0]0] H2 ARt 0f0f Cish LTSt +H=E XSMSUCH Z2HE|E 51 Aatict
If we settle for a small success in the present, we may fall into a bottomless pit in the blink = XtM7F BAUECH SQELLCH K HEOIAIRA AMAEAIZES M4E2E Qo BE L35S XS
of an eye. SHA&LICE

We have already gone through many trials and errors, and paid enormous prices for them.
SIS 2110 S0 QHFBCHH Q2= A7H| Lo = W &~ QUELC, A proactive attitude is more important than any other thing. As CEQ, | will put forth all my
L2 E SHMI Y= HIELA 2HF0 M= RXA|2k= HOol= 20)7F g UL 3_°—| 74 2 7K effort for the success of the new project.
HBOt=Lf AEISH=LEQ] FIHA| MERTIO| US HRLICEH HIEXQI Sl EMPt0| 22(9F 7t
ZO| D[2HE MYRX|B, 71211t 2Ae] §ES EEEY = V| 2 YU URH o2
n the business environment surrounding us, the word “maintain” is meaningless. We face Dear fellow staff members!

only two options: either succeed until we become the best, or perish like the rest. Only

. . . . . 25
continuous innovation and effort will lead the future for us and our families and guarantee =5l

=Y ZIEA2 1 oL MECHE U2 W HS0] K&l USLICE ZH|E S|t
the success of each individual and the company. o J-X| X8t S|AIZHf| X0l= COES SEHE AYLICE XFRHSHK] 40 =S eIX| BAICH
TH™ELD FOIOMOE X|10] AWHO| U= JH20|CI0/7t2ATE SIALS 3 B0 Y

f2l= S5 SHE BtEA| 25l Lo BiLICY, AICH Oj 2, MAZ, MES HAIE SIXHA| LIOFZIA|CH ZEAREHLICY,

—

We must achieve this year’s goal. The global management environment this year is forecast to have a gloomy outlook, with

more changes and hardships than ever. The gap between a prepared company and an un-

SHIHE foiME 2 ZF7F FAEME 20 MHEQI QAEHE S Saff AlHs =0{0f prepared company will be even further widened. Let us be modest and remember our orig-
SLICH HOpPHE 0f2] |5t TR Lo [Efﬂf Yol g7t 2L MYAC = HSot inal resolution! With pioneering and ownership, let us make the KAON MEDIA and Kaonsoft
GEH0 ZUE MU= HF0| T o mf EOF HeSLo of the best competitiveness together! Let us advance forward to the future, to the world,
In order to achieve the goal, we all need to have ownership and take the initiative more and to a new history. Thank you.

through preemptive decision making. The success or failure of a task depends on how
2015]5_ }\H EH On the first day of 2015,

much we have prepared and pondered. We need, more than ever, the wisdom that makes
o)A} Y3HE CEO Hwa-Seop Lim

a successful result through preemptive action.

QKAON+2015.02 KAON MEDIAO



KAON Celebration
OPENING KAON NURI
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KAON KAON News Review
OPENING KAON NURI

Bl 7tevicion, asea 3 By B2 S5 315
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= KAONMEDIA obtains patent for a set-top box charging indication method
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8 = KAONSOFT obtains GS Certification from the Korean Telecommunication Technology Association
August 7t2ADETL NS DHEY OE2|A014 £24 ‘012(Meerue) 3.0 HEO| St=8EEA7|
SH3(TTA)ZRE ZATEQI0{(GS) 2UES LUK 26 HRACE GS UE2 U AT
E9o SEHES 3Yot= IIIABHEE ISO/IEC 9126 - 25041 - 25051 & =&l EF0| 2A
of SHEL R2E J|MCR sy, MEY, 28, 014, RAE+d S Algle sS4t
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“Travel abroad with your family”...generous reward given to an outstanding
employee from the big-hearted company
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OPENING KAON NURI
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9 = KAONMEDIA supports the cataract surgery costs for low-income seniors

September 7120|00l= 22 FEle H HENSS oz AR &H MUE ~=H|IS X|-ot
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KAONSOFT provides the mobile platform for “MS Azure”
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1 0 = KAONMEDIA begins first official recruitment for full-time positions
October 7t20|00j= 2014 ofgty| Yria Sa7] MY H ZAES MESITE 1 S Al
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The 12th President’s Cup Soccer Tournament is held
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KAON News Review

Jt20|Ciol, BRHI|YOR Q= D&M oy

KAONMEDIA establishes itself as a global company, with rapid growth expected

November
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Gift sets of love made for lonely babies
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The Company Received the Best Award for TTA Test Certification [Broadcast Receiver
for the Visually and Hearing Impaired]

December
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The Year-end Party is Replaced with Voluntary Activities
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KAON Team Introduction
Zoom In

P&I 152 U
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Team Introduction

P&I :_E_ O1HE /Py

P&l Group 7H2519] Total Solutions
%ﬂ = U]—._oiLH—r 01/\141;}‘
P&l 152 PM A1 DIAE 7|22 FHEHN ASH P&l 152 Y2 SAF TR ZXUL M2tM, 2F 2A 2
Ct. PM 222 X|¥ PMIF M2 PMRZ LIHXIL. X[ PM TEXNQI X[20| WRBLLLH FY/ATA/HE/2el &2
2 &0 CTOE ?—l*li IXHEPM, dEdPM, LEEPM, Mo R7|1MQ EAE 7|8t 2 7122t Total Solutiong
MNYSPM, O|¥EPM, 2EEPM 0|11, ME PMRE 27| HENME SO ASLIC
PM, H24PM, &1&3PMO| JUSLICEH OFE 7@%8 12
2Hoi| MpolHs HA5te A EAD M7t Y T2 E Ofs/t O =& TR P&I J1E2| = Z0| & AL
£ 2 AsLCt e UBS LA 2 2| g SZ0| 7Hd ZLCE
AEELl 24170009 LIOFZEM ZEHL|Q 2|AEEZ| 2
As tasks by P&l Group are related to the overall company, the oAM= CHEOIAIE S E2tote B2 RZI0| WL T}

group desires to be provided with wholehearted support.

Based on organic cooperation among sales/R&D/produc- 0| JHE Q| AlsH viot StLE7t P&I 1E0|M, LIQ| SIAMCH

tion/management departments, we are making our own H'ES 7202 Mzt AENK| Le|= 240 =Lt 0t

total solution as a masterpiece. St= 1A SEYLICE O B0 =8t X| 211 Ht0[|0{2t
O MY AUMEH, HME0| WL a2 HAM HEO|

XA EEL RS o= ISRV 71=Q1S0| O S=l A LojLt= SHOI0 M2t g% RIS O oL

StAlE 22 HIGIQ. P&I 19| 020N 7|2 7HRIE &S 2= HFE ot AL

4 4= QELICH Proactive and Innovativelll O] HAIS HIE

O= PM (Project Manager OFELICH Cf 2 2|0]2] Product HS A% SHE HONLUR? 7t20l BFo g8

Manager ZLICL)S2 HIO|0jQt ZISE|= THHIE HEH6HA OFAM StLtott ORLt7H SfLICt. Of2fet HIMES 7hA|LL

3|Ate| O2HE St 2 4M FH[SHD JUFLICL OHAHE 7= 270 2t= O[2i 7} QUCH= 0| 7Hs WA Tt e= 2015H

B2 [RE MASHRE 5= ROE AW A=, HAIE ULIC,

2t Roadshow= 2 Y2 = SILI0|Y, A7 Al IHAE 9

St M2fS A|E ZAL EHIE 24 MEIE H|QH, M2 MA|

S|
3| FH|, AXt ZEA S A, HIO|O] IR MEFSS &
2ol= EMELUL,
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Expert Column
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S I 2401 207101 7Y E2 HAI=I017|=
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We participated in the IBC 2014 Exhibition held in
RAl Amsterdam during September 12-16, 2014. The
IBC exhibition is held every year in Amsterdam, Neth-

MEL /P

P&I Group

erlands, as one of the most internationally influential and largest electronic and
media entertainment exhibitions. It is also the most optimal exhibition for KA-

ONMEDIA to show its advanced technology to clients and business connections.

»> 0] HMA|S|0IM= Low cost STBRE] 4K UHD STB & DOCSIS Gateway 12|
0 AMAL OO|HIC R 3|AC| HES EE S9! Residential GW, AP Router S2
Wi-Fi HEF7HX] ZAO[2H 7t5 ZE2 MEAQANHS MEASLICE MA| A= H

0 0ZH0|Lt MELAIZRE E2 B33 HASLICH Eot 124 & L
HOIA UAHME 2[Q2t21s AFHEHIE HXAS[0IH Z2HMER | ZUA HHOZ
AZERACH g2 AZE & UES ofUS UL

In this exhibition, our company introduced the broadest range of the product
line since the founding of our company, ranging from the low-cost STB, 4K UHD STB
and DOCSIS Gateway, to new business items, Wi-Fi products such as a residential
GW and AP Router, which have been focuses of our company’s development capac-
ity. The exhibition booth had a warm atmosphere with a beige floor harmonized
with the company’s orange logo, and clients and partner companies also found it
favorable. Furthermore, we prepared meticulously for the propositions brought up

in meetings with clients and partner companies, making sure that each meeting led

to a professional business consultation and ultimately a company accomplishment.

ABTA, BBWF, IBC

AN

0 MIEHAS] 2710 2MHO 2 HEoIA 2

o 27K HEHE SAl 21 ME HR, HZYA 45E M= DteeldlE e H7IAMEH gf+& EHLD 742
Moz 2 HAIS MU E SO tIEE0 TAIS AFHEHRH ORX(9) HE7EA] EA HEE 242 442 HE
Kol ZH|et 2E 1S W= AU e HARI0ME EXjet ZHIE Sl 10| g5 =1 2 15 2VIE

The project manager and team manager from the sales department responsible for business discussions, and the
R&D center responsible for technological support, formed a group and effectively responded to the demands of the
clients and partner companies during the meetings. We salute all the participants who did not lose their concentration
and successfully finished the product demonstration and business consultation throughout the exhibition period, which
even included the weekend, and required much energy for five days. My personal thought after the exhibition, as a staff
member who went through the entire process from product preparation to the last product packing, is that your accom-
plishment is proportional to the degree of your preparation. | wish we can continue to earn our clients’trust and achieve

a big accomplishment in future exhibitions through meticulous preparation.
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As the world’s largest broadband communications event, BBWF (Broadband World Forum)
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was held in Amsterdam, the Netherlands, in October 21-23, under the slogan of network innova-
tion, service optimization and customer monetization. As this event is mainly composed of ex-
hibitions and conferences, about 140 companies, including KAONMEDIA, participated in the event to exhibit and present
solutions for broadband network and media equipment; at conferences, about 300 presenters made presentations and
discussed with audiences on various themes such as broadband communications, Connected Home, which applies the

latest WiFi technology 11ac, network functions virtualization, etc.
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Especially, KAONMEDIA secured a relatively large-sized booth, though it was the first time to participate in the exhibition,
and received much attention from visitors by displaying various equipment under the slogan of “Digital Life Simply Connected,’
including UHD set top box with the cutting-edge technology, hard wired and wireless router (AP Router), DOCSIS* gateway with
applying the latest cable technology and residential gateway with VDSL2* technology. Indeed, many well-known operators
such as Canal Digital, Telecom Italia, Telenor Cable, Bouygues Telecom and KPN visited the company’s booth, and as many solu-
tion providers such as Broadcom, Qualcomm, Axiros and lkanos proposed to have a meeting, we genuinely felt KAONMEDIA's

high status in the market.

» Ot HAIZIE A7|2, 22| KAON MEDIA= MIAl 210 =701 MFEALIN L, 7|& 14 M= WiFi MES 7N
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Based on this exhibition, the company needs to develop and promote various WiFi products with focusing on technology

and customers, other than the world’s best set top box, to become one of the most successful WiFi companies in the world.
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ABTA EXPO 2014 was held in Sao Paulo, Brazil in August 5-7, by Brazil Euro TV Communica-

tions Association, under the theme of “Endless Possibility.” ABTA is a forum where more than
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America Team

averaged 150 business operators regarding communications and Euro TV are engaged every year and present not only
their new products and services but also future projects. The Brazilian market has the largest marketability in South
America and has grown drastically, showing the annual growth rate of 30% on average from 2006 to 2012. In 2013,
despite a relatively low GDP growth rate of 2%, the European TV market showed its high growth rate of 11% compared

to the last year.
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To realize a big dream of becoming the world’s best company in the STB market,
KAONMEDIA established a foreign branch in Brazil about two years ago, which has
played a role as a forward base for not only the Brazilian market but also the whole
South American market; however, at the early stage of its establishment, we faced
various problems in pioneering markets. Although the company participated in the

ABTA exhibition in 2012 and 2013, its performances and results were not that great.
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In 2014, despite many difficulties for entering the market and fierce competi-

tion, KAONMEDIA achieved tangible performances and contributed to the company’s
overall growth. As the company successfully presented various products at its unique
booth and exchanged with various business operators at ABTA 2014, KAONMEDIA
demonstrated its high status as a company significantly grown in a short period of

time.
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KAONMEDIA aims to become a global leader; for this aim, the company needs to
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be successful based on continuous growth. In 2015, we leap forward to achieve big-
ger goals. As many experts and media have already pointed out, the global economy
for 2015 is expected to have various variants, and especially, South America is likely
to be directly affected by many variants, which will make competition even harder.
However, we have no doubt that KAONMEDIA will achieve goals with its own DNA for

success and prove its higher status once again at ABTA 2015.

ABTA, BBWF, IBC
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There arrived a hero who brought glory to the year of 2014!
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The Second Half of the Year People of KAON Award Ceremony was held in the afternoon of
December 30, 2014. The proud, 7 people of KAON who graced the second half of 2014!
We would like to introduce our heroes of KAON, who advance forward to the world

with their innovative mind and proactive initiatives.
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20 1 0 H0|Z OX|" MEHAS| Hgut Tste| S0 48t =10 nology which can occupy the center of the rapidly changing market, assigning responsible staff who can read that es-

QUELICE 3D H OTT £t FFM QHYE 7|E2 = S Smart sential technology, and paving the way for the staff members who have yet to become experts to become the essential
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Since 2010, the distribution and evolution of digital set-top boxes have been SN SAHIA MYTE QATISE 2 2004707 UL, MEIIZ= 400

accelerated. The technology of digital set-top boxes such as 3D, OTT, and syn-
chronization with smart devices based on the wired/wireless Internet, is swirl- MOJLt RS 6t O, S5 oY S5 H QA7|ES YA HEN M2 M HAL HIEQ
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ing in the rapid stream of evolution. o C20{ 7HQl HH

Currently, there are about 20 essential technologies and 40 experts selected by our company.

010] AL EHATZANME AIZQ SE& Olcffotl Mk & £ U= QAT The essential technology experts selected during the first stage acquired the expertise of each corresponding technol-
=2 MESHH HARA JHIHRI0| QAT|s MEIHL E = UEE HEO|AL O] ogy and are directing seminars to exhibit that technology. It is our goal to enhance the market competitiveness of our
St 2= YRS Sl AYE T[HieE AY|XQl A =S 250 Al products and allow the development of individuals by applying those acquired technologies to our products.
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Therefore our company’s R&D center has selected an essential technology
that can lead and understand the market flow, and established long-term
plans based on encouragement and support from the CEO and other staff
members so that each individual in the R&D center can be an essential tech-

nology expert. The first step of such plans will be selecting an essential tech-

We advance step by step, with our commitment to the belief that the value-added of our company is the value-added
of each research staff member. The constant development of essential technology experts to achieve the company’s
objectives and enhancement of the impetus for future growth are not easy tasks, but those are the tasks that must be
advanced and executed in order to survive in the market, where there is endless competition and only the fittest can

survive.
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With the astonishing competition ratio of ‘117:1' for the application phase,
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Compliments make even a whale dance! People say
that recognition and compliment grow and devel-
op as much as we expect. There are embracing and

appreciating parents behind a successful man, and

reprimanding and criticizing parents behind a fail-
ing man. We are the people of KAON, who contrib-
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Making the World a Better Place
by the Practice of Sharing
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At this time in the KAON Nuri we would like to look back on our
history of sharing and introduce a number of current philanthrop-

ic projects.
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Since its establishment, KAON has been implementing a culture of
sharing through various philanthropic projects. Such a culture is
not created by a specific group, but rather formed within the con-

sensus of all KAON people. Let’s look back on what kind of activities

have built a rapport of sharing in 2014.
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Kaon CSR
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Fun Donation

10,000,000

14th of March, 20

=8 SEUAIEE 2A|L ‘Fun Donation 7|5
2| FHO| 02 0|R0| Xt A=to] CHoll SZLUHE Y

s TIHHSULL 0] Z2HS S
ofl, 7|Ret U Rieh AYUS LA E ASe AI0|US LT

AAtE 2013E 2 H &7 30| ?IRlet &
S, 2Em =ML SE=2IE OIR0IM IHs7 12
1214 At OE S YESHH Ls2 28t
Ft7IES Y Urs 2 N2E Ot

ST i}

Iﬂl

KAON MEDIAQ



KAON
Culture

Rlct2d, 2 022 SiSs S2= SEXNG0ISHEHR 1AL 1HIH Z2HAIS S0 SHES0| &
2 7|fLE = ARSE 2 EME 7Y 7| Fotil AU £ 620l= HA Q! "OFLHEIT
252 o HHS0| ZFY =EME 20t & 35007 2| HS 7|RotAE U

0|2t BI=0] ApAS] S23|0ME "dDay A=t +2U'S Fot] 022 sty St ife ofd
F3|E S0I0 M2 L1 AFLICH = 4702 S53|(Q2], HHERIE, 57, SAH7t Rotation
O2 UFR3IE TULSH, ¥=0= ZE SZ271 A4Day O HOH Y A&: 7HX1D ASUT

@) =u Atsx 7S SIS N

Iol-

o
Xte| HEL 4o FE =0/ Jon, 0|ETe| X[&EQ!

[

Pl ASZLICE Offet 02f 712219 52 L3O 22 Mk d9d522a
t

SIEA7|ULZ M

KAON + 2015.02

Growth with local social companies
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We at KAON will strive to make the world a
better place through the practice of shar-
ing. Once again we thank every person in
KAON who covertly sponsored our philan-
thropic projects, and wish you all the best
in your future endeavors.

o s s 3 e R

e L]

- FEYNE U8
* REH0| gotof &
B 7K K2 Y-




KAON
Culture

B2 /ay

Planning &

@KAO N + 2015.02

Kaonmedia
Football Club
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Let us introduce the KAONMEDIA Football Clu

a
b

(KFQ).
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The KAONMEDIA Football Club (KFC) was founded
in early 2011 and has been active for about four
years. The KFC consists of 30 passionate members
who share the club’s uniforms and try their utmost
in their work, soccer, and even for their family.

Job, home, soccer. The KFC of KAONMEDIA, trying

its utmost in all tasks, is the true national player.
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KAON Volunteering activity
Culture

Volunteering activity Eolu} Alzh B8 2] E88 AL A2he Ao| At

_April Shower(Sweething) AR

HESH LI EY 171E EMEAE = 3|9 AYULICH oHOHCE X[FHAE] I3 oojofM 22 M7t ESot U= &2 SAIE The one thing | have learned from community service
o 0|RE, 12|11 ™ o2l ALQE OIO|SOAZIA| Mt OF2S Lt Z “April Shower™ 0| EHof AZHSHE 2| OA; SELICE is that the happiest person in every moment is me, al-
Fal Al 2] 7h2 el EE! o 00 ZAF S]] M= At 2t 480l W2l M=ot A[ESH ALZIME April  though | am the one who spends money, time, or en-
-1 SHO| =HAUHE A0 AZAHLE F=TL. Showers= M £2 OtE|AESD A[FAIRSH 20|  ergy to help out. I'm grateful to those members who
\ b Hello, | am Yvonne Guk, the assistant manager of the EMEA Team of S0| S} BRI EARQIQILICH work with me, and would like to extend my gratitude

the Sales 1 Group. Dear people of KAON, who share their warmth and to those who allow me to provide service and gladly,

=3 /5y kindness with the local community and neighbors, and even with iso- N
- Y d £ 37t Y MRS HES EHE| 90| MB 0l gratefully accept my service.
EMEA § lated children abroad. I'm grateful for all your efforts, and also happy _
OIEAEM EIMZE N oloz zZt

and proud that | now take partin your endeavors as a part of this com-

pany.

(2010), 21T X|T MRl WHE SAH(2013) S 5t
T QUELICH B BN HESH0 XZ0| S5 W,
S|S0 7 22 SES HAIYLIOR ROt BE5|




KAON
Culture

We Got married !

RS =0 A0 H31 20143 SEY|.
M, MARIEE 2] 71201 T 439|421 4M nterview!
The latter part of 2014 was particularly blissful and full of love.
At last we have become one, with our love as innocent as a pure snowflake, in this season of
first snow blossoms. With all the blessings and love in this world, and wishing them the best
dreams and mindsets, interviews with four newlyweds from the people of KAON now begin!
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KAON We Get married
Culture
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KAON
Endorphin

A Happy Day

With YOU

@KAO N + 2015.02

Ot0|S2 sh=0IM = 7P 2 £=0(2t 1 gl 1 £5 £0 It25 1Y 0
A=t LIES 0|07h= 22| 7H22| AFAYH2 +HUS AJHELICH!
People say that children are the biggest blessing from the sky.

We introduce you our proud KAON superman,

who lives every happy day with the blessing.
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A Happy Day with You
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Endorphin

mpsEst ALzt & XMt AS L2t
Warm Winterlands & Real Winterlands
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Hello, I'm the business trip and air travel guru of KAON people, Sanga Choi.

In the winter | sometimes want to take off to warm places, and at times long

E|ANO} /Aret for the winter sentiments of a white winter day covered with snow. Here are Ofdl =, A9l QtAIXLE DXL S3k9| L2t
HUX|YA EDIE some options for those agonizing KAON people. 7t oLtz &

N A 22 Re= 7Ee LT
27HoH =g UL,
OIS0= OFdelt LS 715 MR AS0=

= MZ0| ot FF2 o2 tf AHE =
o

1. 22| a2t 2.3=0tE|0F 3.U=E RII0|= 4. 7LiCt 27| M

@KAON+2015.02 KAON MEDIA@



KAON
Endorphin

Your Birth

IS

a miracle

20143 0L I, SH=SO0|A LH2{2 MAIRL = OHHFS2|  The four fathers who say that their children are loveliest
SO0tAEZ| 3AF 1t SO0FE HHE FH OS2 0]0F  when they are asleep! While changing diapers may be
7|2 S0{E 10X} §hCY,

The story of new fathers, and their angels who came fathers try to be supermen both at work and home.

the hardest work in the world for them, today the new

down from heaven one day in 2014! Let's hear from  Raising a child, they say, is a new adventure every day.
the new fathers who are busy with company work and  Our imperfect supermen also take their wobbly steps,
baby-cuddling. one after another. KAON gives them a big hand and

Jt2A8E Application Part H&&Z FAUAATAR, AMR2  endless support for these new fathers taking baby steps.
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Your birth is a miracle
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